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GLOSSARY OF ITEMS &DEFINITIONS 
 
ISLANDS CUP OPEN – A new innovative Caribbean Premier Tournament based and operated in 

selected Countries with headquarters in Barbados 

SEC – Single Entity Concept  

CFTL–Caribbean Football Trust LTD the  Founder , Management Partner and Franchise Minority 

Shareholder that is also the working group.  

FMS - Franchise Majority Shareholder -an individual/company/corporation that has paid the 

tournament fee for Majority ownership of a franchise/club/team. 

Investment Partner – an individual/company/corporation that has made an investment into the 

ISLANDS CUP OPEN setup capital 

Franchise Shareholder – an individual/company/corporation that has paid the tournament fee for part 

Majority ownership of a franchise/club/team. 

Franchise – an established football team participating in the ISLANDS CUP OPEN (Referred to as a 

Franchise within this document) 
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WELCOME MESSAGE FROM THE CHAIRMAN/CFO 
Once again I am humbled with the outpouring of support from the various Heads of Government, 

Corporations, Regional Tourism Departments, Players, Coaches and volunteers for this ISLANDS CUP 

OPEN tournament project.  A full time commitment my company Caribbean Football Trust Limited 

(CFTL), its staff and I have embarked upon some four (4) years ago with several years beyond that 

of research efforts in the region. Finally we have reached this point of no return in an effort to 

make this venture a reality.  

Let me first emphasize what this venture means to our young men in the Pan-Caribbean. This is an 

opportunity to fulfill their dream to ply their trade in the comfort of the Pan-Caribbean atmosphere with in 

a developed and cultivated professional tournament with major marquee players and coaches. This 

opportunity also allow them to earn an unprecedented salary amount and; in so doing make a significant 

contribution to the Gross Domestic Product (GDP) of their country. 

I am also very encouraged by the entrepreneurial spirit and minds of these young players.  

When asked about their plans for their salary earnings their participation in the ISLANDS CUP OPEN 

tournament their responses were very much in line with our vision for them in this effort. Namely not 

only providing the opportunity for them to ply their trade; but to edify and show them the way to make 

calculated investments with their earnings. We are in a world today where we must teach our young 

sports men and women to become smart business persons which will offer them different options for life 

after the end of their chosen sport career.  The sport industry offers varying opportunities for employment 

and earnings in different fields that would assist in the much-needed diversification of revenue stream in 

today‟s economy. 

 

As CHAIRMAN/CFO, my leadership will be to ensure that the Pan-Caribbean on a whole embrace the 

opportunity  provided by this CFTL initiative;  within the diverse strategy and road map we are  

advocating to the governments of  our hosting /countries partners  such as Barbados, Dominica, 

Suriname, St Lucia, St Vincent & the Grenadines government. “The definition adapted definition of 

diversification, means establishing activities that can increase the generation of foreign exchange earnings 

income and /or reduce regional foreign exchange short-fall through the ISLANDS CUP OPEN. Our Pan-

Caribbean countries have far too- long become 100% dependent on energy resources and/or Eco tourism 

which today have become a real challenge for most economies.   

 

It is with this in mind that I have encouraged all heads of state of the Pan-Caribbean region to embrace the 

sport industry and by extension the ISLANDS CUP OPEN in an effort to champion and strengthening the 

development of the entrepreneurial environment, by offering global services similar to those markets that 

provide world class 4 and 5 star hotels multi training facilities, and more competitive air travel, with less 

stressful flight connections. The Pan-Caribbean‟s commitment and focus must be based on their 

understanding of our sporting capabilities and resources. A realistic assessment must be made based on 

scientific analysis. Following this, should be the development and building of relationships with 

stakeholders such as CFTL, and global sporting organizations the value of considering the Pan-

Caribbean as the destination for their next training and other activities. CFTL is taking the lead by 

securing the region with another major franchising sporting discipline, in football. Over the last few years 

we have seen the CPLT20 cricket achieve great success, the same can be expected from our football 

vision and brand.   

 

In conclusion, I am confident that I have addressed in scope and nature the subject matter and that it 

meets your satisfaction.  Looking forward to see you at our kick- off July 6-16, 2017 in all the Countries 

let‟s make this the biggest futbol festival in the world. “NETS WILL SHAKE”. 
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An interview with Chairman Barbados 
Tourism Inc about the ISLANDS CUP 
OPEN Say’s we are ELATED!!!  

WELCOME  

On behalf of my fellow Board of Directors and the Management and staff at the Barbados 

Tourism Marketing Inc. it gives me great pleasure to welcome all of you to Barbados for the 

official launch of the Islands Cup Open 2017.  I think it‟s only fitting that we are here at the 

Usain Bolt Stadium, a name synonymous with sporting excellence, no matter where in the world 

you go.  

Barbados is widely known for its beautiful beaches and azure blue seas which attract scores of 

people each year but the island is one which also boasts a rich sporting heritage and no doubt 

Barbadians are avid sporting enthusiasts. As some of you may or may not know, the Barbados 

Tourism Marketing Inc. recently launched the Year of Sports 2017. The Year of Sports seeks to 

bring together all of the numerous sporting activities taking place in Barbados under one bold, 

recognizable brand. Sports tourism is growing worldwide by leaps and bounds, and a number of 

our tourist arrivals are in fact due to the high calibre of sporting activities and events we have 

here.  As the Island Cup evolves, this may present an even greater opportunity for us here in 

Barbados to be further involved as one of the host destinations.    

At this time, I would want to wish all of the competing teams in this year‟s Inaugural event all 

the very best.  I‟m sure that it is with great anticipation that the wider Caribbean will be looking 

forward to witnessing some of the greatest talent to ever have played the game showcase their 

skills right here in the region and on this basis, we expect that the tournament will be a huge 

success. 

I would also like to encourage you, though your time with us here may be a short one, to take 

advantage of the opportunity to explore the island and to immerse yourselves in all that what we 

have to offer.  However if time is not on your side, we‟ve every bit of confidence that you will be 

back and we will be more than happy to welcome you once again.   
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An interview with CLYDE BEST about 
the ISLANDS CUP OPEN THUMBS UP!!!  

Media Department of CARIBBEAN FOOTBALL TRUST LTD. (CFTL®) 

spoke with Mr. Clyde Best regarding his endorsement of the ISLANDS CUP 

OPEN (ISCO). Mr. Best stated that football played on this level in the Caribbean 

Professionally is long overdue regardless of the fact it‟s a short (12) weeks season 

tournament format we must begin at some place. This is something that will benefit 

the whole region. Hence, the reason he agreed to endorse the (ISCO), when the 

idea was first brought to him five (5) years ago.  Mr. Best went on to say;  

“The Caribbean has produced a number of talented players after countryman Clive 

Charles and I such players like top Haitians Ernst Z Nono Baptiste and Emmanuel 

Sonon; along with Trinidad & Tobago players like  Leory Deleon, Selris Figaro 

Warren Archibald, Steve David, Everald ‘Gally’ Cummings, Lincoln Phillips, 

Richard Chinapoo, Hayden Knight, Tony Douglas, and even the CFTL®’s 

Chairman, Chris Anderson-Joyeau; were all fortunate to have played in the North 

American Soccer League (NASL) during the 70’s and/or early 80’s.  These players 

could all hold their own on any first spot in any NASL franchise.  Notwithstanding 

in most recent times, the qualifying of both Jamaica in 1998 and Trinidad and 

Tobago in 2006 for the FIFA World Cup, that revealed another batch of world class 

talented players such as; Theodore Whitmore, Ricardo Gardner, Jermaine Taylor, 

Dwight Yorke, Russell Latapy, Kenwyne Jones and Shaka Hislop, who were 

emerging super stars in their various European based clubs. Since then we have 

seen a few more Caribbean talent emerged.  

In my career, I have played with many overrated players from all over the world 

who were never as talented as me and most of the players I mentioned above.  We 

as Caribbean players always had to work much harder to prove ourselves in order 

to hold our positions.  Most of the international coaches never really understood 

our style of play, nor the positions where we would be most effective to the system 

they choose to play.  As a result, some of us did not perform as well as was 

expected and were ultimately cut from our teams at some point in time thereafter. 

I feel very confident that if most of our younger talent can stay on home soil in the 

Caribbean, utilizing the development available within the ISCO youth structure 

and eventually plying their trade with ISCO clubs where training will be available 

from the most qualified coaches within the Caribbean and by extension the South 
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American region, our players will develop much faster and be more effective.  The 

caliber of the head coaches within the CONCACAF region are ranked along the  

Same lines as some international coaches.  They are definitely qualified and up to 

the task of transforming our players into world class performers. They understand 

the style of Caribbean players, much better than most, and possess the drive and 

determination needed to squeeze all of the natural talent out of these players.  

I see this combination of raw talented players with the coaching skills offered 

through the ISCO, as a union that would produce more players displaying the 

skills of a Dwight Yorke, Russell Latapy, Kenwyne Jones, Theodore Whitmore, or 

Shaka Hislop, etc.  

It is my humble feeling that with the ISCO tournament structure and concept, 

Caribbean players and teams will then be recognized and taken very seriously as 

fully professional, capable of playing on any level, against top class clubs from 

both Europe, Latin and South  America and defeating them very comfortably.  I 

also know that this will further help to transform all Caribbean national teams in 

their quest for FIFA World Cup qualification. We should no longer see the 

dominance by the National teams in CONCACAF, such as: USA, Mexico and Costa 

Rica that we have seen in recent years.  

These types of developments can only be for the betterment of the Caribbean game 

overall.  

It is with this in mind that I am in total support of what Chris Anderson-Joyeau is 

embarking upon through his company Caribbean Football Trust Ltd (CFTL®) and 

I am totally ecstatic about the ISCO and the impact it will have on all our young 

Caribbean players”. 
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An interview with RIVALDO about the 
ISLANDS CUP OPEN Say’s FANTASTIC!!!  
Media Department of CARIBBEAN FOOTBALL TRUST LTD. (CFTL®) 

Catch up with Brazilian Super star RIVALDO regarding his endorsement of the 

ISLANDS CUP OPEN (ISCO).  Rivaldo revealed that this was a very important 

venture for him to participate as a player assistant coach for the first two (2) years 

of its operation before becoming a Full time head coach.  My English is not that 

great he stated but I know a good program when I see it this is a fantastic and 

impressive idea. I think all Caribbean players should try to be a part of this history, 

as a Brazilian World Cup Champion I can bring lots of experience to these 

Caribbean players. Even some young and older player from my country can also 

play in this tournament because Caribbean is so close to Brazil.  

I don‟t want to speak to long but I can tell you that what I saw over the years from 

Jamaica, Haiti and Trinidad & Tobago even the player from St Kitts & Nevis who 

play for Dallas FC in MLS Atiba Harris is a very good player so I think together 

with some international players like myself who are already play for many years in 

Europe we can make a very big contribution to help this tournament. For me it‟s 

more important we have a tournament that secure lots of excitement for the fans 

while developing younger players. 

I must say that the CEO Mr. Chris Anderson has a great vision and I am very 

pleased to help and give my 100% participation and commitment. I thank this 

Company CFTL for this opportunity.  I will try to convince my former team mates 

to consider making a commitment to this ISLANDS CUP OPEN tournament, I 

love the idea it‟s a very short season because this also allow me more time to spend 

more time with my beautiful family.     
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An interview with LATA’S about the 
ISLANDS CUP OPEN Say’s 
BOMBASTIC!!!  

Media Department of CARIBBEAN FOOTBALL TRUST LTD. (CFTL®) 

Catch up with Trinidadian star RUSSELL LATAPY regarding his endorsement of 

the ISLANDS CUP OPEN (ISCO).  I am delighted to be part of an extraordinary 

initiative such as this. I have played professional football for over 20 years and 

have worked, and played alongside and against some especially talented players 

such as Dwight Yorke, Sir Bobby Robson, Jose Mourinho and many other 

successful International players. Football afforded me opportunities to grow and 

develop my skills and allowed me to represent my country on several International 

and regional levels.  

So naturally, when Chris asked for my participation, the decision was an easy one. 

Football is a sport that brings people together, and especially in the Caribbean 

more now than ever there is a dire need for more role models and support for 

young people. Therefore, sport and football is definitely one of the mediums that 

can accomplish this. In saying this, I am humbled and excited to contribute to the 

development of football in the Caribbean and continue to be a strong advocate for 

the development of young people and taking football in the Caribbean to the next 

level. This initiative is truly remarkable and it is with great enthusiasm and 

pleasure I look forward to being part of this and sharing the experience with other 

great players to support the efforts of the Caribbean Football Trust Ltd and 

Mr. Anderson-Joyeau its going to be Bombastic!!!.   
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An interview with PETER JENKINS 
about the ISLANDS CUP OPEN The 
Former St. Kitts & Nevis FA president 
Say’s its OVERDUE!!!  
 
I entered a process of reflection back to my childhood to write this short message. 

It was the late 1960s just prior to the Independence of many Caribbean Countries.  It was a period of 

belief; Black Power was the cry. The cricketing world was dominated by the West Indies Team.  West 

Indians both at home and in the diaspora walked with pride, as the English speaking world acknowledged 

the Team‟s supremacy. Caribbean people were in the news, on radio and television.  As children growing 

up in those times we had confidence in ourselves, reinforced by the icons we knew and heard of. 

Today, as evidenced by the statistics, from Jamaica in the north to Guyana in the south, our Countries 

face huge social and economic challenges. In fact, a common denominator is the violence spearheaded by 

the large number of murders among the youths, with the popular cry that a significant segment of our 

populations have lost hope. 

It is against the above and given my participation in sports and administration with a sure knowledge of 

its many positive impacts on those who partake, I recognised that I had a sacred duty to assist with the 

Development of this competition, “The Island Cup”. 

Despite our natural athletic abilities, our Region remains one of the last football frontiers. Our aim is to 

assist in the accelerated development of the Caribbean basin football frontier.  Through The Island Cup 

we hope to prove again to the peoples of the Region that size does not define capacity. 

This competition will impact the sporting, football and economic sectors of the Region. We hope to 

rekindle in the people a spirit of belief and memory. That iconic figures of the statue of Garfield Sobers, 

Vivian Richards, Michael Holding, Bob Marley, Sparrow, Derek Walcott to name a few  will emerge to 

give hope to the West Indian people.  

A successful Island Cup Tournament is therefore to be measured by much more than profit making. 

I take this opportunity to wish the Caribbean Football Trust Limited (CFTL) a successful media launch as 

we move towards the implementation of The Island Cup. 

As special Advisor to this project I am humbled that I have been given this opportunity to contribute to 

what can influence the lives of so many young people of the Region. It‟s overdue. 

May it please the people of the Region at home and abroad to support this, The Island Cup.  
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TOURNAMENT BUSINESS OUT LINE 
 

INTRODUCTION 
  
The friends of Caribbean Football are made up of avid football enthusiasts who are passionate 

about the game. These enthusiasts may be grouped but are not limited to who are passionate 

and professional about the game.   

These enthusiasts include but are not limited to the following:   

 

 The foreign based players who have played on the Various National teams. T&T (Soca 

Warriors) the Jamaica National team (Reggae Boyz) and those who continue to play the 

game on other regional national teams and/or for International clubs. 

 Patrons who purchase and continue to purchase tickets at premium rates to support their 

various national teams and domestic tournaments. 

 The sponsors and investors who have supported this sport with financial and/or service 

commitments 

 Administrators, Volunteers and coaches of  youth players and tournament clubs 

 The investors and visionaries of ISLANDS CUP OPEN 

 

 

Our company Caribbean Football Trust (CFTL) was given the mandate by the friends of football 

to collaborate with other partners in securing a working group to establish a new Caribbean 

Tournament based in selected countries. During the research into the history of football in the 

Caribbean market place and a review of the business plans of the current established Semi and 

Pro-Tournaments, the following questions were raised: 

 

Will the Caribbean Football Union (CFU) want to lead in the execution of a new Caribbean 

tournament that will be commercially viable without political mongering? 

What type of sustainable business model should be considered? 

What type of marketing strategies can be implemented? 

Will the International and/or local businesses invest in such a tournament? 
 

 We knew these questions to be realistic and needed honest answers.  We saw this as an 

opportunity to create a platform to elevate the Caribbean sports tourism business hub while 

allowing players to make their mark more prominently on the global football landscape. We 

subsequently embarked on the challenge of implementing the ISLANDS CUP OPEN. 
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VISION CARIBBEAN 2017 

 

The CFTL’s Executive commitment will be focused on branding the ISLANDS CUP OPEN to 

secure great confidence from the franchise shareholders, assuring them of the team‟s dedicated 

professionalism. Listed below are the critical elements of our single-entity business plan for the 

success of the ISLANDS CUP OPEN (ISCO). Titled VISION CARIBBEAN 2017, this is 

considered as the fifteen (15) pillars of foundation for the ISLANDS CUP OPEN: 

 

 Vision to showcase Interested Countries as sports tourism and investment destinations to 

the world while offering exposure to more Pan-Caribbean players in the international 

arena. 

 Initiatives to secure top domestic corporations from the Pan-Caribbean including state-

owned enterprises to be part of the ISLANDS CUP OPEN as sponsorship partners. 

 Securing strategic Partnership alliances with regional and international football 

stakeholders. 

 Inclusion of international renowned Marquee players. 

 On-going efforts by the CFTL to secure local and international celebrities as franchise 

co-owners/partners to bring greater commercial value to the tournament. 

 No scheduling of single-header games within the first three (3) years of the ISLANDS 

CUP OPEN.  

 Commitment to secure international commercial partnerships from inception. 

 Allowing the ISLANDS CUP OPEN to lead the way as the premium off-season 

tournament hosted in the CONCACAF region. 

 Rendering notable financial compensation for the players, coaches and managers that 

are participating within the ISLANDS CUP OPEN. 

 Initiate a new structure for sport that changes the landscape and culture of sport and 

social development within the Pan-Caribbean. 

 Be sure to include the Pan-Caribbean culture in the naming and marketing of each 

franchise.  

 Broadcast all games within the Pan-Caribbean via free to air network for the first two (2) 

years. 

 Entertain the local fans while offering value for money. 

 Allowing games to be played in Countries that express interest. 

 No exclusion of Central America/South American players and culture as part of the 

ISLANDS CUP OPEN. 
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OVERVIEW 
The working group, which comprises CFTL, and its partners (also called the MANAGING 

Group), will be referred to as CFTL within this document from here onwards.  

The CFTL will also be the franchise majority shareholder of the tournament.  The CFTL, having 

numerous years of experience in all aspects of football including players, club management, 

marketing, branding and merchandising, proposes the implementation of a new innovative Pan-

Caribbean football tournament. The goal is to use their combined expertise to create a 

tournament that better fits into the framework of 21st century football in smaller marketplaces 

such as St Lucia, St Vincent and the Grenadines, Dominica, Barbados that can be globally 

marketed and profitable.  

 

Extensive research was undertaken and the information gathered resulted in the realization that a 

new dynamic business approach is required for day to day management of a tournament.  Greater 

effort must be applied to rebranding the image and marketability of Caribbean Football as well 

as to attract more sponsorship and make it more commercially friendly in a global market. 

 

GOALS 
 

The CFTL professional approach will bring great corporate sponsorship support and 

management experience to the tournament.   This will help to enhance the endurance and 

performance in the mainstay of the CFTL overall business goals to include: 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

•Secure additional financing/investment. 

•Get waivers on the national stadium fees 
for the first three (3) years of operation.  

•Get other domestic support as needed. 

Working with the 
various state-owned 

enterprises : 

•Employing over 150 individuals in each 
selected marketplace.(Inclusive of 
players). 

•Creating financial gain for small family-
owned businesses located within the 
area where ISLANDS CUP OPEN 
scheduled games will be played. 

Contributing to the 
local Gross Domestic 

Product (GDP) by: 

 
•  Offering an innovative community-based 
mentoring pogram through a popular social 
media platform, to re-establish "It takes a 
village to raise a child", as set up by the 
ISLANDS CUP OPEN, its players and 
professional stakeholders. 

 

 

Supporting 
community services 

through: 
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OBJECTIVES 
CFTL will implement the ISLANDS CUP OPEN with the following Objectives: 

 Provide an environment for the development of players from the region through 

interaction with marquee players and international coaches. 

 Accelerate the development of local coaches and industry officials. 

 Promote Caribbean football talent on an international stage with much more prominence 

while providing greater challenges and rivalry  for local regional football fans  

 Make selected marketplaces as the football HUBS of the Pan-Caribbean; 

 Create additional business for hotels (head in beads) and other facilities through the 

inclusion of the ISLANDS CUP OPEN as part of the Caribbean tourism sports tourism 

industry; 
 

 Work with the regulatory bodies for Sports, Culture and Tourism in the Pan-Caribbean to 

acquire their full support of the ISLANDS CUP OPEN; 
 

 Seek a promotional partnership with media market leaders who are committed to the 

development of the sport in the Pan-Caribbean; 
 

 Make the ISLANDS CUP OPEN into a phenomenal business and sports entity that will 

appeal to all International and Caribbean businesses for their endorsement and 

partnership; 
 

 Ensure that investments into the ISLANDS CUP OPEN provide phenomenal return on 

investments (ROI);  
 

 Secure a new marketing and branding platform for Marquee players who are still 

competitive and branded in the Global marketplace. 
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BUSINESS MODEL 

 

The CFTL is proposing a new Single Entity Concept (SEC) model which will succeed in 

establishing a profitable tournament in both the short and long term. The SEC creates an 

atmosphere where no team/shareholder investor will compete against each other, bearing in mind 

that a tournament divided against itself will not stand. Similar to the model in a standard 

corporate environment, „it is also legal and common place for corporate subsidiaries to have 

entrepreneurial interests of their own but yet apply them differently from their sister entities.‟ 

 

The new envisioned ISLANDS CUP OPEN will be a strong (SEC) tournament that will bring to 

the world the perfect fusion of high-level football and cultural tourism experiences from a 

national perspective.  

 

This (SEC) model, although very similar to the India Super League (ISL) in terms of our 

marketing efforts and tournament structure is very much more in line with the Major League 

Soccer (MLS) ownership model but more entertainment driven. We believe our vision for this 

ISLANDS CUP OPEN will be accomplished through the integration of a professionally efficient 

football tournament, complimented with a variety of sports tourism activities and a made-for-TV 

end products that will sustain International TV broadcast interest (a made for TV event). 

 

The Intellectual property and trademark/logo of the ISLANDS CUP OPEN will be owned by the 

CFTL.  Discussions and subsequent agreement(s) between the CFTL and the various regional 

football Associations will forge a Memorandum of Understanding (MOU) regarding such 

ownership. The ISLANDS CUP OPEN must be viewed by the various regional Associations 

(under FIFA‟s own bylaws) as a scrap, off-season recreational tournament without the need of a 

FIFA club License.   During this process, the details of such document shall remain confidential 

between all parties.  

 

The argument over the years regarding sustainability of any Caribbean operated football 

tournament is that only a tournament which is franchise based and operated out of the various 

Caribbean territories with the inclusion of one (1) franchise from each participating location, can 

be a blockbuster success. 

 

The fact is, a SEC structured and marketed football tournament based in a single and/or multiple 

markets that includes one (1) or two (2) Conferences, can be successful throughout the 

Caribbean. This is mainly because of the inclusion of all elite regional Caribbean players along 

with Central / South America, North American and internationally renowned franchise 

marquee players, who no longer play for the top flight clubs they were once affiliated with. 

They still maintain the support of their fans who are eagerly looking forward to supporting high 

quality sports events.   

 

This SEC structured tournament allows us to operate without restrictions in a number of areas in 

our developmental years while allowing us to protect investors by ensuring attractive Returns on 
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Investments (ROI). No one investor will pay more than the other nor will anyone earn more than 

the other. To be precise, that‟s what the true science is all about in a single entity sport franchise 

concept. (Reference the USA Major league Soccer - MLS).  This concept also provides for 

limited anti-trust exemption via the TV broadcasting act of 1961 which grants the ability of the 

entity to sell a unitary video package to any TV network.  Only the MLS enjoys such privilege. 

This SEC concept will allow all of its team members to participate as a subsidiary of our 

ISLANDS CUP OPEN Corporation with centralized revenue streams. This also allows the 

ISLANDS CUP OPEN to have ownership interest and control of each franchise member.  

This allows the holistic branding of the ISLANDS CUP OPEN. The SEC allows the tournament 

to be responsible for underwriting all budgets of expenses and salaries. 

The SEC also provides for the ISLANDS CUP OPEN to easily create a balance in expenditure 

and revenue, while paying out attractive dividends to its shareholders. Notwithstanding, this is 

being accomplished during a period of creating and developing marquee products within the 

ISLANDS CUP OPEN.    

Such cannot be accomplished using a Multiple Entity concept with extreme operational budgets 

and franchise fees. This will never present a level playing field in the Caribbean marketplace that 

is not yet developed for such an undertaking. The end result will therefore be three (3) different 

benefactors that are: (a) the franchise that breaks even; (b) the franchise that is in the red; and (c) 

the franchise that‟s in the black.   

 

CONFERENCES & GROUPS 
It is with this in mind that our SEC will succeed in, establishing a profitable tournament in both 

the short and long term. We therefore propose the following two Conference structures, aptly 

labeled. 

 

A Suriname based Conference: 

 

A St Vincent & Grenadines based Conference: 

 

With a caravan type schedule within selected Pan-Caribbean countries where franchises 

are branded.  

A maximum of twelve (12) Clubs/Franchises will be established within the first three (3) years 

of the tournament. All rosters will include fifty percent (50%) of domestic players.    
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FRANCHISES 
 

In this new SEC, there will be 8 franchises to participate in 2  

Different conferences; one in Suriname 

Four (4) franchises will be based in Suriname. For example (reference only):  

 

Suriname Conference based franchises 

 

TRINBAGO OILERS FC 

FC BRAZIL SAMBAMEN 

FRENCH CONNECTION FC 

SURINAME GLADIATORS FC 

 

 

The four (4) franchises being considered to play out of the St Vincent & Grenadines conference 

will be as follows: 

 

St Vincent & Grenadines Conference based franchises 

 

HAITI PIONEERS FC 

JAMAICA RUFFNECKS FC 

FC COMBINE ISLANDS  

BARBADOS CHALLENGERS FC 

 

 

In the Expansion years CFTL will consider four (4) additional franchises one of which will be 

located in the Northern border of French Guiana and Brazil. 

Other consider markets are  

Guyana 

Cuba 

Dominica Republic 

And Bahamas 
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STADIA 
 

In this new SEC, the eight (8) franchises will play their games in the following stadia: 

 

Arnos Vale Sport Complex St Vincent & the Grenadines   

The CFTL will utilize the Arnos Vale Sport Complex to a 10,000 -12,000 seating capacity 

during the regular season games. This will increase to full capacity during the play-offs, semi-

final and finals.  

Suriname - Andre Kamperveen Stadium 
CFTL will commit to upgrading this complex from a 7,000 seat capacity to 15,000, by adding 

bleachers. 

St Lucia Darren Sammy National Stadium  

The CFTL will utilize the St Lucia Darren Sammy National Stadium to a 10,000 -12,000 

seating capacity during the regular season games. This will increase to full capacity during the 

play-offs, semi-final and finals.  

Dominica - Windsor Park  
The CFTL will utilize the Windsor Park to a 10,000 -12,000 seating capacity during the regular 

season games. This will increase to full capacity during the play-offs, semi-final and finals.  

To ensure the success of this new tournament growth, we have embarked upon a long term 

business relationship with offshore business investors to execute our vision to build new football 

specific stadium for the ISLANDS CUP OPEN within the next two (2) years.   See below an 

artist impression of the proposed 22,000 seat ISLANDS CUP OPEN Stadium, targeted for 

completion by 2020 in selected marketplaces.  This effort will also include the various 

international commercial partner stakeholders as needed to share in the revenue receivable that 

will ensure the success of the ISLANDS CUP OPEN and other football ventures.  It will be 

based on construction cost.   
 

 

 

 

 

 

 

 

 

 

 

 

 

 



  
 
 

19 
 
 

 

SCHEDULE 
 

Games will be scheduled on a home and away basis played in double header fixtures only.  Each 

Franchise will play each other twice and in some cases three (3) times, based on knockout games 

in a three (3)-months scheduled tournament game fixture. 

 

The first competitive kick-off season will be mid-June until End August 

The following is the tentative weekly schedule for four (4) nights per week with a selected Pan –

Caribbean Islands caravan schedule on Tuesday and Thursday while allowing for a Saturday and 

Sunday Caribbean schedule: 

Caravan: Tuesday & Thursday - (Double Header Games) 

 Suriname /St Vincent & Grenadines:  Saturday & Sunday - (Double Header 

Games) 

The ISLANDS CUP OPEN shall focus on giving value for dollar to its fans in all of its games 

throughout the season. Tail gate parties with live entertainment will be part of the attraction for 

all game nights. ISLANDS CUP OPEN fans both sitting in the stadium and at home viewing via 

television and/or the internet will always be presented with an exciting experience. 
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IMPLEMENTATION 
 

In implementing a professional football tournament with its headquarters based and operated in 

Barbados, serious consideration during the formative years will be given to the following: 

1. The overall size of Suriname & St Vincent and the Grenadines football marketplace and 

the various challenges encountered by other current tournaments; mainly with their 

commercial value, operational funding, media rights, traveling logistics and scheduling of 

games.   

 

2. The business model to secure success that includes all the elite Caribbean talents who are 

currently participating in local clubs across the twin island. Notwithstanding the inclusion 

of other elite players from various International markets, for example: Africa, Europe, 

Asia, Central and South America and by extension across the Pan-Caribbean. These 

players should form the elite nucleus of the ISLANDS CUP OPEN alongside Marquee 

International known players. 

 

3. Caribbean as a unique marketplace with a strong and proud cultural heritage that must be 

respected and incorporate on all levels. Having the ability to sell itself as the sports 

tourism hub of the Pan-Caribbean targeting both regional and international tourists. 

 

4. The structuring of ticket sales along with food and beverage concession pricing on a 

weekly basis that will make it attractive and affordable for participating fans. 

 

5. Embracing the private sector relative to the overall investment and development 

commitments needed to improve and sustain the game in the Caribbean for all future 

players and coaches.  

 

6. Adopting the vision of the Caribbean Tourism Development in making selected markets 

the sports tourism hub in the Pan-Caribbean using the ISLANDS CUP OPEN as the main 

attraction. They should be one of the leading partners of the ISLANDS CUP OPEN. 

 

7. Including the elite Marquee players from various parts of the globe into the tournament 

from its inception. These efforts will further help to secure global exposure via television 

broadcast to targeted markets where some of these players are domiciled. 

 

 
 



  
 
 

21 
 
 

STRATEGY 
 
The CFTL’s concept and business strategy in the realization of the ISLANDS CUP OPEN 

will be the implementation of an independent single–entity tournament concept (SEC). It is 

so structured to deliver the craved success for owners who have invested over the past years 

into other football tournaments with limited results.    

 

In the current Premier leagues established in various Caribbean marketplace clubs are owned 

outright and owners fall into four (4) different categories: 

 

The first is the small business person who is passionate about the sport and bought a 

franchise but did not have deep pockets to sustain steady annual losses, and eventually had 

no choice but to fold up its operation. 

The second is a successful business savvy professional who intends to make a political 

statement to justify ideals and agendas and can withstand losses for as long as those ideals 

are well served.  

 

The third owner is a successful business professional who has deep pockets but would also 

pull the plug once it became obvious that the return on investment (ROI) statistics were far 

below expectations with no profitability in sight.  

The fourth type of owner is a successful business professional who has deep pockets and is 

in for the bragging rights of winning championships and the capitalization of inconsistent 

international player transfers that can be accepted as the return on investment (ROI).  

The conclusion is that these franchise owners never capitalized on the core values of “sports 

intellectual property” and therefore did not devise a holistic plan that is results oriented for 

the whole group and not just from an individual standpoint.  

It is with this in mind that our initiatives veer towards using our uniquely designed SEC 

tournament model for operation of the ISLANDS CUP OPEN.  This model promotes clear 

benefits to the franchise owners through a blend of core business practices and techniques 

that will deliver a more commercial, sponsorship-friendly, marketable, ownership-friendly, 

fan-friendly and front office-friendly operation in the 21st century.  This in return, will result 

in a more financially sustainable and profitable operation.  

 

The ISLANDS CUP OPEN‟S business strategy will focus on securing greater commercial 

value by including import Non-Franchise players from the various Pan-Caribbean islands, 

Central America, North America, South America, Asia, Africa and Europe as part of the 

playing roster for all Franchises.  This will also secure television broadcast exposure in these 

markets.   
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This strategy will provide for a stable and diverse financial enterprise, which will position the 

ISLANDS CUP OPEN for success.  It will protect the tournament from various pitfalls. 

 

The ISLANDS CUP OPEN‟S new SEC structure will provide the tournament with the ability 

to: 

a) Micro-manage the financial disparities between the deep and not so deep pockets of 

franchise shareholders while helping to ensure that the financial stability of all Franchises 

is studied, considered, and resolved. 

b) Offer greater commercial value and integrated sponsorship and licensing partnership 

programs that will ultimately create better partner and sponsor awareness across Pan-

Caribbean. 

c) Closely monitor any opportunity for “sponsor ambush” by creating a tactical and 

intellectual property as a safety net to guard against such efforts being imposed on the 

ISLANDS CUP OPEN. 

d) Secure purchasing power and cost control management for all ISLANDS CUP OPEN 

franchises. 

e) Allow the ISLANDS CUP OPEN to minimize operating cost and realize greater profit. 

f) Centralize all related ISLANDS CUP OPEN clubs‟ day to day management and 

operation which will ultimately reduce the effort required to support the ISLANDS CUP 

OPEN and its marketability. 

g) Offer excellent exposure to the tournament by securing title sponsors and naming rights 

sponsors, etc. These sponsors‟ names and logos (branding image) will feature 

prominently on all equipment kits for Clubs and officials.    

 

 

TOURNAMENT CONCEPT 
The CFTL’s newly established ISLANDS CUP OPEN will begin its competitive season in 2018 

starting with a total of eight (8) clubs in one (1) Conference to include two (2) groups of four 

(4) franchises each. 

The CFTL’s newly established ISLANDS CUP OPEN will operate for a three (3) month 

season/schedule from mid-June through to end-August (a twelve (12)-weeks competitive 

schedule), to include three (3) different knock-out Championship Cups and cash prizes.  

The competitive season shall consist of scheduled double headers four (4) days per week: 

Thursday, Fridays, Saturdays and Sundays.  The first year of the ISLANDS CUP OPEN 2017 

will kick off as a promotional season and will be branded as the ISLANDS CUP OPEN between 

July 6th through 16
th

  

The ISLANDS CUP OPEN will be launched with weekly action-packed football and top notch 

entertainment for the three (3) month period.  
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All Franchises will play each other on a straight knock-out basis in every fixture during the first 

two (2) months; while playing each other on a home and away basis during this period to 

accumulate points enabling them to qualify for a place in the Play 4 Championship playoff, 

reserved to be played the last week of the season.   

At the end of the ISLANDS CUP OPEN‟S competitive season, a (post season) series of 

international friendly games/tournaments, with participation of an ISLANDS CUP OPEN All 

Star team, will be hosted. 

The CFTL shall establish during the ISLANDS CUP OPEN‟S three (3) months schedule, clinics 

for the under 8s, under-12s, under-14s and under-16s. These clinics will be conducted from June 

to Mid-September.  Fixed dates and times will be blocked out during the ISLANDS CUP OPEN 

schedule for these clinics that will be conducted by a selected few of the Imported and Marquee 

players.  

All related expenses for these clinics will be covered by the ISLANDS CUP OPEN. 

 

The CFTL shall implement a Scholarship Support initiative in Partnership with selected 

Universities across North America to assist young players who are enrolled in the ISLANDS 

CUP OPEN‟S youth development program. This support will focus on assisting with all related 

cost for any four-year academic program chosen by the player, provided that player is qualified 

under the ISLANDS CUP OPEN‟S policy established between the University and the ISLANDS 

CUP OPEN. This program will be implemented no later than 2018. 

 

The ISLANDS CUP OPEN will establish its franchise expansion season from the fourth year of 

implementation.  There will be an expansion consideration beyond eight (8) franchises, up to 

twelve (12) franchises. 

 

CFTL shall focus on securing a Tryouts and Combine period annually that will be held between 

April-May each year (pre-season) with a players draft to follow.  All tryouts and combines will 

be hosted in selected multiple markets during the tail end of the ISLANDS CUP OPEN‟S pre-

season period. 
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TRYOUTS:  

Since the Tournament is a “Fair Play” ambassador with RIGHT TO PLAY, the objective of 

tryouts and combines is to have an event that all the Club coaches and training staff can use to 

assess and rank players.   

 

Selected players are then put into a draft format and given a contract that same weekend. This 

ranks players in a way that Franchises can draft them and also trade their draft picks to move up 

or down in the draft order within a specific round.   

 

Tryouts for foreign, domestic and non-tournament players will be held during the pre-season. 

This will keep Clubs from exceeding salary caps, overpaying players or having too many players 

on their roster (meaning they have to cut players by the deadline to submit their thirty (30) player 

roster).  

 

 

FOREIGN PLAYERS COMBINE: 

Players holding only foreign passports (outside of Caribbean) are all invited by the Tournament 

to participate in the combine/tryouts and are ranked in the tryouts based on skills by specific 

position and overall play.  Coaches can draft the foreign players for a contract on the final day of 

the tryouts.  

 

DOMESTIC PLAYERS COMBINE: 

Players with a Caricom passport are registered through the tournament to be in the 

combine/tryouts and are ranked in the tryouts based on skills by specific position and overall 

play.  Coaches can draft these domestic players for a contract on the final day of the tryouts.  

Visualize the NFL combine with the series of skills that also blend with football specific skills. 

Players get a copy of that assessment and their ranking. If a player comes to a future 

combine/tryout they can measure themselves against the previous tryout. 

 

CFTL shall focus on implementing its seasonal players draft 30 days before the start of each 

scheduled season for both Import non-Marquee and Domestic Players. 
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TRANSPORTATION/SECURITY& 

ACCOMMODATION  
 

The CFTL’s business strategy for addressing ground transportation will be considered from its 

inception as indicated below: 

a) The purchase of four (4) – 52-seats air conditioned coaches/buses that will transport each 

Franchise to and from scheduled games in comfort. Each group will be assigned two (2) 

coaches. This will ensure the scheduled arrival of all teams one and a half (1-1/2) hours 

before a game. This transportation will be available for movement to and from each 

playing venue.    

 

The CFTL’s business strategy in addressing air travel concerns must look at one of two options: 

a) Entering into a long term Wet or Dry lease commitment (whichever is in the best interest 

of the ISLANDS CUP OPEN) for at least one (1) aircraft either of the two (2) different 

categories: Dash 8 or ATR 72-seater that can transport players, officials and fans at the 

same time, from island to island.  The commitment will be to secure the plane in the first 

season.  

b) Purchasing economy flights as needed from whichever air carrier is available for the 

route. 

Adequate air transport has been a main issue over the years for travel within the Caribbean. 

With this in mind, Option (a) above can resolve this situation while functioning as an asset to 

the ISLANDS CUP OPEN and the people of the host marketplace.  This will be a further 

benefit to the people of the Caribbean in this venture that is aimed at securing more weekend 

domestic travel for far lower cost.  

The CFTL’s business strategy for addressing the local accommodations for all ISLANDS CUP 

OPEN players, and game day officials visiting from their home base to participate in ISLANDS 

CUP OPEN games, as well as the official residence for all players and other contracted officials 

who are considered non-residents will include the following considerations: 

(a) In the short term, enter into annual leases with local condominium apartments for all 

Non-Marquee Players. 

(b) Enter into sponsorship negotiations with establish Hotels in the various marketplaces as 

our official hotels for residence of all our Marquee players, officials, on game days and 

VIP guests. This will afford them the opportunity for global exposure as our official 

branded accommodation. 

The CFTL will supply security for all of its game-day officials, players and coaches via Police 

escort between the official hotels and the stadium. On game day, no players or officials will be 

allowed to drive themselves to or from the stadium. All parties must travel in the official 

ISLANDS CUP OPEN transportation provided. 

The same will apply to the players and coaches on training days. 
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THE CASH PRIZES & INCENTIVE TO 

CLUBS 
The ISLANDS CUP OPEN shall play three (3) different rounds and a play offs for the 

Championship in the three (3) month period, in a Winner-take-all concept in keeping with an 

action-packed championship format. 

An annual ISLANDS CUP OPEN cash prize totaling Three Million dollars ($3,000,000) USD 

for the first four (4) seasons will be established for franchises and individual players‟ prizes as 

follows: 

 Play 4 Championship    - $    1,000,000 USD(Winner Take all) 

 CHALLENGE 8 CUP   - $    1,000,000 USD(Winner Take all) 

 CUP WINNERS  CUP   - $    1,000,000 USD(Winner Take all) 

In addition the total cash prize of One Hundred Thousand dollars ($100,000) USD will also be 

allocated for the ten (10) following awards:   

 MVP  

 Best Goal Scored,  

 Best Coach,  

 Best Youth Player,  

 Best Midfielder/ Offensive Player 

 Best Defender,  

 Best Goalkeeper 

 Fair-Play Player  

 Best Game Referee 

 Best Assistant Official for each ISLANDS CUP OPEN season 

 

As part of the ISLANDS CUP OPEN‟s business model and Intercontinental vision for the 

development of its brand, the focus will be to host a joint annual Intercontinental SUPA 8 

Challenge Cup to include selected the top clubs in their end-of-season standings from various 

tournaments around the Globe and the ISLANDS CUP OPEN Champions tournament will 

establish a five million dollars ($5,000,000) USD as a “winner-take-all concept”, while offering 

no appearance fees to participating teams. 

This Championship will be played post season of the ISLANDS CUP OPEN and targeted to 

kick–off mid-August 2018.  This Championship will be contracted out to one of the more 

established internationally renowned event marketing and promotion companies. 
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SALARIES & BENEFITS 
The CFTL shall oversee all related salaries provided for under contractual agreements in the 

ISLANDS CUP OPEN for the eight (8) Franchises in both Conferences. Under the SEC, it will 

be the MP’s responsibility to make all salary payments to its contracted player/coaches and other 

entities.   

A CFTL domestic (non-franchise) player will secure a reasonable and fair average minimum 

monthly salary that may vary from player to player.  This will be paid for four (4) months only 

per season. 

The CFTL shall reserve the right to place no more than two (2) franchise/marquee players on 

any franchise roster during the first five (5) years of implementation of the ISLANDS CUP 

OPEN.  From time to time, they may also place a Non-import franchise player on any club‟s 

active roster to add greater marketing value to such a Franchise and the ISLANDS CUP OPEN.   

The CFTL will implement and oversee a payroll system to distribute remuneration on the 

28
th

dayof each month during the contracted period. The MP will take precautionary measures to 

ensure that there is no financial conflict between any contracted parties and the ISLANDS CUP 

OPEN so as to avoid any contractual disputes within the ISLANDS CUP OPEN family.  

All ISLANDS CUP OPEN coaches, trainers and Club management salaries will be contracted 

from mid-May through mid-September each year a (4) month period). Only coaches, trainers and 

Club management salaries will be payable for a four (4)-month period (Mid-May through Mid-

September. 

The ISLANDS CUP OPEN franchises will provide a reasonable and fair average monthly 

salary structure to all its Head Coaches, Assistant Coaches, General Managers, Trainers and 

Equipment Managers (payable monthly) for four (4) months only, from mid-May to mid-

September, based on arrangements made between the Franchise Shareholders and the ISLANDS 

CUP OPEN.  This payment will be made under the current tournament format which is designed 

to assist in securing the best of these individuals for the job and to improve the ISLANDS CUP 

OPEN‟s standards. 

 

The CFTL, on behalf of the ISCO, shall establish a salary scale for all Marquee head coaches and 

regional assistant coaches that‟s acceptable to them and the ISLANDS CUP OPEN 

 

The minimum salary for General Managers will be seven thousand dollars ($7,000) USD per 

month effective in the first three (3) years of implementation of the ISLANDS CUP OPEN. 

The minimum salary for Trainers will be seven thousand dollars ($7,000) USD and up to ten 

thousand dollars ($10,000) USD per month effective in the first three (3) years of 

implementation of the ISLANDS CUP OPEN. 
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The minimum salary for Equipment Managers will be three thousand dollars ($3,000) USD 

effective in the first three (3) years of implementation of the ISLANDS CUP OPEN. Only 

domestic personnel will be contracted for the position of Equipment Manager by the ISLANDS 

CUP OPEN. 

The CFTL, on behalf of the ISCO, shall establish a scale for all Marquee players that‟s 

acceptable to them and the ISLANDS CUP OPEN. This salary will be paid for three (3) months 

only per season (from mid-June to end-August). Only one (1) Marquee player can be placed on 

any franchise roster per season. The Marquee player would be an internationally established 

player who can be marketable to the ISLANDS CUP OPEN in its formative years. 

All ISLANDS CUP OPEN franchise clubs shall operate with an active Domestic non-franchise 

player‟s roster of eighteen (18) players each.  Their salaries will be paid for four (4) months only 

per season, with a minimum capped at:  

 
 Three thousand dollars ($3,000) USD/ per month; for all eighteen (18) players per franchise as 

follows; 
 A maximum capped at: 

 Four thousand five dollars ($4,500) USD per month; for seven (7) players.  

 Five thousand dollars ($5,000) USD per month; for eight (8) players. 

 Seven thousand dollars ($7,000) USD per month; for three (3) players. 

 These salaries will be payable for the first three (3) years mid-May to mid-August.   

All ISLANDS CUP OPEN Franchises shall operate with an active Import Non- Franchise 

players‟ roster of eleven (11) players.  Their salaries will be paid for four (4) months only per 

season, with a minimum capped at:  
 Three thousand dollars ($3,000) USD/ per month; for all eleven (11) players per franchise as 

follows; 
 A maximum capped at: 

 Four thousand five dollars ($4,500) USD per month; for seven (7) players.  

 Five thousand dollars ($5,000) USD per month; for three (3) players. 

 Seven thousand dollars ($7,000) USD per month; for one (1) player 

All salaries indicated above for Import of non-Franchise players will be payable for the first 

three (3) years and shall be payable for four (4) months only from mid-May to mid-September.  
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There will be focus on the Import of Non- Franchise Player recruitment from the 

Country/Countries with the known talent most suitable to enhance the commercial value of the 

ISLANDS CUP OPEN in the first three (3) years; such as Africa, Asia, Europe, Central and 

South America. 

The CFTL shall protect the Caribbean players‟ participation in the ISLANDS CUP OPEN.  

ISLANDS CUP OPEN shall not contract less than fifty percent (50%) of domestic player content 

for the first five years and up to sixty (60%) in the years thereafter.  

The CFTL shall implement various seminars and courses for regional referees and match 

commissioners with a view of garnering better results and a more professional approach to the 

game from the officials. The ISLANDS CUP OPEN will employ thirty-two (32) referees on a 

part time basis at a salary of two thousand five hundred dollars ($2,500.00) USD per month.   

Permanent injury disability insurance coverage will be provided for all players. This coverage 

will be implemented in the second year of the ISLANDS CUP OPEN‟S operation. This policy is 

geared towards the loss of a player‟s income from a permanent injury on or off the field. 

ISLANDS CUP OPEN will cover the total cost of this policy. 

Temporary injury disability insurance coverage will be provided for all players. This 

coverage will be implemented in the second year of the ISLANDS CUP OPEN‟S operation. This 

policy is geared towards the loss of a player‟s income from a temporary injury on or off the field. 

ISLANDS CUP OPEN will cover the total cost of this policy. 

A Group Flex Benefit plan covering medical, dental and vision in addition to life insurance 

benefits, for all domestic Players and Coaches will be implemented.  They will have the option to 

participate in this plan during their contractual term within the ISLANDS CUP OPEN. The 

payout for medical insurance will be one hundred percent (100%) of the claim amount. 

Contributions to this plan will be optional and payable by the players and coaches, with equal 

monthly payments throughout their contractual commitments in the ISLANDS CUP OPEN. This 

plan will also be subsidized by the ISLANDS CUP OPEN. 

 

CELEBRITIES FRANCHISE 

OWNERSHIP 

The CFTL will commit to celebrities becoming minority co-shareholder owners in the ISLANDS 

CUP OPEN. This consideration will be extended to Music Artistes and Sport Personalities in the 

Caribbean as well as around the globe. The inclusion of local and international celebrities will 

bring greater value to the ISLANDS CUP OPEN‟s local fans and therefore must be 

implemented.  
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LIVE ENTERTAINMENT DURING GAMES 

The‘Biggest Futbol 
Festival in the World!’ 

 

ISLANDS CUP OPEN will deliver a sports tourism product that will showcase the Caribbean as 

the festival hub of the world. With non-stop football action coupled with the rhythmic sounds of 

the Caribbean, we will create an experience that rattles around the world. Our fans and 

international audience will be fascinated by appearances from the region‟s top artistes who will 

perform during the ISLANDS CUP OPEN schedule games and will be packaged as a weekly 

festival of live entertainment and football, an extravaganza spectacular event with an infusion of 

Caribbean and EDM music entertainment. They will include live Radio DJ‟s, elite regional 

artists to create the party type experience and enjoyment. Our artist we are currently in 

negotiation with are as follows: 

                Bennie                           Machel Montano HD              
                                                                       Busy Signal 
  

      Rupee 

                          Ziggy Marley  

 

 

 

 

 

 

 

 

 

 

 

MX Prime 

                  Shaggy 

             Super Cat             

Peter Ram 
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TV BROADCAST PARTNER 
 

MEDIA & BROADCAST 

 

The CFTL will embark upon alliance partnership initiatives with Spring Media as our contracted 

Media partner seeking to secure the following Networks in a „free to Air‟ agreement, only for the 

first three (3) seasons of the ISLANDS CUP OPEN: 

 

 BEIN Sport 

 FOX Sports 

 ESPN 

 SKY SPORTS 

 TEN Sports 

 Gol TV 

 DigicelSports Max 

 Flow Sports 

 

The objective will be to secure all production cost and a „free to Air‟ licensing annual fee. 

 

After the first two (2) years of implementation, CFTL will establish its own TV broadcasting 

network via Cable, targeting the global marketplace. The objective of the ISLANDS CUP OPEN 

is to produce its own programming ready for television broadcast via a major cable network, to 

be called ISLANDS CUP OPEN TV    

 

The MP will also be securing other Media revenue streams via Internet and Mobile live telecast. 

 

OPERATIONAL BUDGET 
The ISLANDS CUP OPEN‟S operational budget shall be inclusive of all salaries for the Players, 

Referees, Management, Coaches, Marketing/Promotion, Special Events, and Day to Day front 

office operational cost. 

The estimated ISLANDS CUP OPEN annual operational budget shall not exceed seventeen 

million ($17,000,000) USD per year in the first three (3) years, with an increase from the fourth 

(4
th

) year, estimated at twenty-five million ($25,000,000) USD. ISLANDS CUP OPEN with a 

twelve(12)franchise with same twelve (12 weeks schedule and a thirty-five million 

($35,000,000) USD with a 32 weeks schedule this will be further reviewed in the eighth (8
th

) 

year. 
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BOARD OF GOVERNORS 
 

The ISLANDS CUP OPEN will be owned and operated by, the MAJORITY shareholder of the 

ISLANDS CUP OPEN‟s Intellectual Property (IP) and business interest. All ISLANDS CUP 

OPEN operations will be handled by CFTL. 

In association with its Franchise MAJORITY shareholders (FMS) and or private investors, the 

ISLANDS CUP OPEN will establish a Board of Governors to oversee the Governance of the 

Tournament. 

The Board of Governors will encompass Eighteen (18) members as follows: 

• The appointed Chairman by CFTL. 

• Five (5) representatives of the CFTL. 

• The Tournament Commissioner appointed by the Chairman. 

• Two (2) appointed IP business investor representatives – one (1) per Conference.  

• Eight (8) appointed FMS representatives one (1) per each Franchise co-owner. 

• One (1) appointed player representative. 

The Governance of the ISLANDS CUP OPEN will be established as follows: 

• The Commissioner will serve as Chief Executive Officer of the ISLANDS CUP OPEN 

• The CFTL will serve as the exclusive commercial agency of the Tournament. 

• The various committees will include members of the Board of Governors in the following 

capacity : 

o Discipline  

o Referee 

o Commercial  

o Finance 

o Expansion 

o Restructuring  (to be setup after the first five (5) years) 

o Players Interest 

The full scope and function of the Board of Governors and the Governance in this SEC and 

business strategy will be further defined in the Rules and By-Laws and will be verified, approved 

and shared in advance of the implementation of the Tournament.  
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BOARD MEMBERS 
 

The Executive Team is made up of the, with the inclusion of football professionals from Europe, 

USA, Canada, Asia, and Caribbean. This group of professionals has more than one hundred 

years of combined experience in marketing, management, finances, player legal representation, 

administration, media rights operations and coaching. They will work together as a team 

functioning as part of the established Administrative Executive Board of the ISLANDS CUP 

OPEN. They are as follows: 

 

 Dr. Anton Kikas, Chairman CFTL/ ISLANDS CUP OPEN 

 Chris Anderson-Joyeau, CEO/CFO,(CFTL) ISLANDS CUP OPEN 

 Bunmi Jinadu, President/Managing Director CFTL/ISLANDS CUP OPEN 

 Aruvana Chaudhuri, Director Communication/Tournament Business ISLANDS 

CUP OPEN 

 Mitsuo Alves, Operations Director ISLANDS CUP OPEN 

 Peter Jenkins, Board Member /Special Advisor CFTL/ISLANDS CUP OPEN 

 Amalaye Oyake, Board Member CFTL/ISLANDS CUP OPEN  

 Quaraisy Nagessersing, Board Member CFTL/ISLANDS CUP OPEN 

 Michael John, Board Member  CFTL/ISLANDS CUP OPEN  

 Venold Coombs, Board Member CFTL/ISLANDS CUP OPEN 

 Gregory P. B. Nicholls, LLB, (Hons) Legal Affairs, (CFTL) 

 Kayle Lequay, Marketing Director CFTL/ISLANDS CUP OPEN 

 Ken Attale, Lonsdale Saatchi & Saatchi Regional Marketing Partner for ISLANDS CUP 

OPEN 

 Lenny Taylor, Tec Director ISLANDS CUP OPEN 

 David Hinds, Public Relations Director CFTL/ISLANDS CUP OPEN  

 Albert Zbily, Board Member CFTL/ISLANDS CUP OPEN 

 

EXECUTIVE TEAM 
 

 Marilyn King, Tournament Administrator ISLANDS CUP OPEN  

 Ricky Chin, Special Event Director ISLANDS CUP OPEN 

 Andre Zanotta, Advisor to ISLANDS CUP OPEN 

 Orlin Chalmers, Players Management Director ISLANDS CUP OPEN  

 Andrew Stephens, Artists Management Director ISLANDS CUP OPEN  

 Roland Butcher, Player/Coaches development Consultant ISLANDS CUP OPEN  

 Albert Zbily, Referees  Director ISLANDS CUP OPEN 

 Neville Ferguson, Match Commissioner Director ISLANDS CUP OPEN  

 Calvin Hope, LLB Special Advisor  ISLANDS CUP OPEN Sports Tourism Division 
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The CFTL will begin implementation of the tournament once the various regional Associations 

agrees on their partnership with the CFTL and offer their sanction and approval of the ISLANDS 

CUP OPEN. The CFTL will source its entire onsite staff from the Caribbean in collaboration 

with contracted staff from the USA, Canada, Asia and Europe. 

 

These individuals will embark upon the implementation and branding efforts of the ISLANDS 

CUP OPEN.  The first steps to be taken are: 

 

 Establishing a legal entity and shareholders agreement between all parties. 

 Negotiating the endorsement and sanction from the regional FA‟s. 

 Setting up a front office and arranging for day to day general staffing.  

 Entering into an agreement with a local advertising agency. 

 Hire a Tournament Commissioner. 

 Begin lobbying for new investors/partners for the ISLANDS CUP OPEN as part of the 

branding initiatives. 

 Begin negotiations with all the respective domestic sponsors. 

 Begin working with the local stakeholders to enter into a business relationship in securing 

all stadia. 

 Jump-start our Marketing campaign to include the establishment of the ISLANDS CUP 

OPEN‟S official theme song.  This is to be written and recorded by a veteran or up-

coming entertainer in Caribbean music industry.   
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THANK YOU 
  

Caribbean Football Trust LTD (CFTL) promises to bring a vibrant atmosphere to sports as we 

capture our youth, and communities through dynamic events reaching a global audience and 

athletes participation.  Additionally, our scheduled Islands Cup Open 2017‟, annual events, will 

enjoy a permanent home to include Marquee named players of internationally well-known clubs.  

This underscores our invaluable contribution to each selected hosting country and by extension 

the greater Pan-Caribbean Gross Domestic Product (GDP).  The execution of such a project will 

position each selected host country as the Pan- Caribbean Hub in sports tourism.  We are excited 

to bring this initiative to the Pan-Caribbean and to leave a legacy that will create hope for the 

future in Voetbol, football, Soccer, Calico, Futbol and other sports disciplines! 

Thank you for your kind consideration and commitment to CFTL on this initiative. 

Should you have any queries or wish to discuss this further, please contact: 

Chris Anderson-Joyeau BSc, MSc, MBA, Forensic Auditor 

                     CEO/CFO,CFTL/ISLANDS CUP   

 Office : 407 781 6173 

 Fax : 407 201 2213 

  Mobile : 305 647 9975  

 Email : ccanderson8@aol.com canderson@islandscupopen.com 

  Kayle Lequay 
Marketing  Director 
   Mobile :              868 772 0248 

                                Email : kylelequay@islandscupopen.com  
              Arunava Chaudhuri 

                           Communication/Tournament Director 

 Mobile:             +491604819749 

                               Email   arunava@islandscupopen.com                        
                   Be advised that: 

All rights reserved to CFTL. This Caribbean Futbol Tournament titled (ISLANDS CUP OPEN) document Media Kit and other related 
ISLANDS CUP OPEN document - concept and content, or parts thereof the CFTL INTELLECTUAL PROPORTY and may not be 
reproduced and/or implemented, or forwarded to person(s) or any entity in any form other than that intended by the of publisher 
by way of print, hard copy and/or by electronic without written permission from CFTL. Copyright © 1987 by Baseline 
Entertainment/APSA Sports Canada Inc., Copyright © 2005 by Brand2brand USA, Inc., Copyright © 2010 by Caribbean Football Trust 
LTD (CFTL). Any unauthorized duplication and/or implementation are strictly prohibited by applicable international laws. Where 
adjustments were made to include the regional football associations name and/or other referrals herein is for presentation only, 
unless otherwise advised by CFTL. Brand2brand USA, Baseline Entertainment/APSA Sports Canada Inc., is a division of Suncu Trading 
& Investment Group HK, Ltd., the owner of CFTL/ISLANDS CUP OPEN.  


